The article describes the modern culture industry as a special mechanism in cultural policy, which will increase the symbolic capital of the territory. A distinction is made between the concepts of 'culture industry ', 'cultural industry' and 'cultural 
In modern society, culture is an integral part, an instrument of economic development.
Already in 1982, UNESCO defining the notion of
'culture', outlined this new role to be played in the modern world: "a set of characteristic features, material and spiritual, logical and sensual, that characterize society or a social group. In a broad sense, the concept of culture combines art and literature, various styles of life, basic human rights, a system of values, traditions and beliefs" (Moulinier, 2002) .
Today the issue of regional cultural policy requires a comprehensive, conceptual study. It has already become obvious that culture can be viewed both as a product and as a resource that, while playing the role of a lever of economic development, form the competitive advantages of the territory (Kopatskaya, 2017: 80) . In applied cultural studies, this problem is the most urgent. It is not just about the issues of cultural policy, but also about the development of new principles, mechanisms and methods of cultural development, the construction of new forms of cultural practices. Interpretation of the sphere of culture as a resource potential of the region is capable of giving new priorities in understanding its purpose and capabilities, marked not only by preserving the cultural and historical heritage.
Cultural resources, like any other type of resource, subject to certain conditions, can bring 'profit' (increase in GRP and tax deductions to the budget, etc.) (Fedotova, 2011: 18) . Culture can act as a powerful regional resource capable of giving a new impetus to the provincial territory, to become the foundation of its development. In the mid-1990s, serious research in the sphere of culture began in Europe to study the process by which culture becomes a certain kind of capital, the engine of economic growth. Scientists on numerous examples have shown that culture can be considered as a strategic factor of social and economic changes. Studying the potential of the region's culture sector and its ability to feed and stabilize various types of economic activity, experts concluded that culture, with certain financial investments, can have the properties of a catalyst for regional changes (Fedotova, 2013: 19) . Such resources include: 'cultural industries', 'cultural capital' and 'cultural industry'. The semantic content of these concepts is 'mobile' and creates a situation of interchangeability of terms, which complicates understanding of the specificity of the phenomena they designate, and also reduces the effectiveness of cultural policies. Let us give some distinction of these three concepts.
As a rule, the word combination 'cultural industries' means art production (including design) implemented by mass replication (Horkheimer, Adorno, 1997) . Cultural industries are the production of directly cultural or substantially culturally regulated phenomena that are more or less massive in scope and highly standardized in most of their characteristics. This is a system of cultural practices that are implemented not in the innovative-search (creative) mode, but in accordance with the standards that implement the most relevant technologies of social production and the parameters of products created in this case. It is these signs -mass character and standardizationthat distinguish cultural industries from another mode of cultural production -cultural creativity, which has the typical features of innovation, uniqueness, author's originality and, as a rule, high quality (Flier, 2012) . That is, the current understanding of the social role of culture made it possible to define the place of the cultural industry as a link connecting artistic values and real life.
Culture becomes the foundation of social and economic development, thus actualizing its social significance and role in the social reconstruction. Cultural resources, like any other type of resource, subject to certain conditions, can bring 'profit' (Fedotova, 2013: 20) . In this Fundraising is a process of searching for and attracting financial and material resources carried out by managers of non-profit organizations (Rubinshtein, 2005: 506) . In the sphere of culture there are many gaps for the development of the commercial sector, the implementation of successful business projects, the development of entrepreneurship (Fedotova, 2013: 25) . Let us consider successful cultural projects involving extrabudgetary funds (public-private partnership (Abankina, 2010: 5 Thirdly, the capitalization of culture creates the conditions for increasing the regional potential of the creative economy, the knowledge economy, which is a serious alternative to the raw material economy. Defining creative industries as a priority for economic development, they turn this sector into a significant source of income (Fedotova, 2013: 29) .
Fourth, it contributes to the construction of regional identity. Symbolic management is widely used to create a positive image of the region, intended for external and internal audiences -'buyers'. The development of the programmes of symbolic management takes place in the traditions of economic science: marketing, branding, the economic theory of image and other disciplines.
The benefit from the introduction of symbolic programmes is assessed in terms of increasing the investment attractiveness of the territory and, as a result, its economic growth (Gnedovsky) .
All this leads to the overall result, working in general for the region: infrastructure development, employment and jobs for young people, the opportunity to implement creative initiatives without concern for material prosperity, the influx of tourists, the design of the urban environment and public space, the upgrading of territories, the lease of empty plants and factories. For example, Liverpool, Art 'Winzavod', the capital's creative cluster 'FabRika', the Center for Contemporary Culture 'Garage', the design center 'Artplay' (Fedotova, 2013) .
Thus, a culture filled with new content and new ways of experiencing can and should interact with the region and 'work' for it. Today, the culture industries in the territories, have the potential to solve the numerous social, cultural and economic problems of the regions.
